
PRESS
DOSSIER



SYNONYMOUS 

WITH EVENT 

TOURISM

PERFECT FOR 

HOLDING ALL 

TYPES OF 
EVENTS

A DRIVING

FORCE FOR 

ECONOMIC

GROWTH 

AND URBAN 

DEVELOPMENT

A BENCHMARK 

CONGRESS VENUE

Officially opened on 2nd July 1998, the Valencia Conference Centre is today 
the city of Valencia’s leading congress and convention venue. Values such as 
innovation, excellence and continuous improvement in all our processes, coupled 
with professionalism and experience, have turned the Valencia Conference Centre 
into a driving force for economic growth and urban development in the city. 

The building, designed by the internationally renowned architect Norman Foster, 
a winner of the Prince of Asturias Award for the Arts, was devised to respond 
to and cater for the need for a venue that would attract event tourism; a venue 
that would have the necessary capacity and services to host major conferences, 
congresses and conventions in a well equipped, exclusive environment. 

Today, the Valencia Conference Centre is one of the most emblematic buildings 
in the city of Valencia. It is synonymous with event tourism and has played host 
to numerous national and international conferences and congresses, business 
conventions and events of all kinds. This variety has made the Centre a crucible 
for all types of participation. Our mission is, and will continue to be, to contribute 
to the economic and social development of the city, attracting the greatest 
possible number of domestic and international business visitors, and offering 
the best services to host events. 

In short, the venue has become a reference point 
for staging congresses and has moved Valencia up 
to 29nd on the European ranking of congress city 
destinations, according to the statistics published 
by the International Congress and Convention 
Association (ICCA), ahead Manchester or Nice.

2



BEAUTY AND 

VERSATILITY 

DOVETAIL TO 

PERFECTION

THE VALENCIA 

CONFERENCE 

CENTRE HAS A 

BROAD RANGE 

OF ROOMS AND 

SPACES WHICH 

CAN BE TAILORED 

TO CATER FOR THE 

NEEDS OF ANY 

EVENT 

THERE IS 

NOTHING WE 

CAN’T HANDLE. 

THERE IS 

ROOM FOR 

EVERYTHING AT 

THE VALENCIA 

CONFERENCE 

CENTRE

The construction of the Valencia 
Conference Centre was a milestone 
in terms of the urban development 
of the northwest area of the city, 
and has led to the creation of a 
solid business district, which has 
the venue as its core.
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create a broad open space in which light 
is the protagonist,  leading the venue to be 
known as the “Palace of Light.”

The exhibition area and glass façade act 
as a common denominator off which the 
different rooms flow, based on a concept 
of coherent architecture, creating a 
layout which is easily understood. The 
huge roof is the building’s umbrella, 
giving it a unique, clearly defined 
outer geometry, as well as an easily 
recognisable iconic image.

The Valencia Conference Centre has a 
surface area of 16,000 square metres. 
It has three auditoria, several break-
out rooms, five multi-purpose rooms, 
a fully equipped VIP room, and a large 
exhibition area next to the auditoria.

This open-plan area runs the entire 
length of the building, and is perfect for 
exhibitions or as a catering area. It is 
flanked by the Centre’s glass façade, which 
looks onto the gardens outside. Together, 
the foyer, glass façade and exhibition area



INTEGRATED

INTO ITS 
SURROUNDINGS

The Valencia Conference Centre is located in a 
modern, flourishing district of Valencia, offering 
visitors plenty of accommodation, with 1,000 
hotel rooms within walking distance, as well as 
bars, restaurants, landscaped areas with a whole 
host of local species, and a range of other leisure 
options, such as the Valencia Casino.

Its aim to serve the city of Valencia drives the 
Centre to constantly move with the times so 
that it can continue to be the city’s reference 
congress and conference venue in the future.

IN TUNE
WITH ITS 

ENVIRONMENT

A CENTRE 

IN A 
CONSTANT 

STATE OF 

EVOLUTION
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NON-STOP 
ACTIVITY

EVERY 

CUSTOMER 

IS SPECIAL, 

EVERY EVENT 

IS UNIQUE

AS A RESULT OF 

THESE ACTIVITIES, 

A TOTAL OF 

2,250,000 

OVERNIGHT 

STAYS WERE 

RECORDED

Over the last 22 years, the Valencia Conference Centre 
has become renowned for its non-stop activity. Since it 
opened, the venue has held 3,000 events, which have 
been attended by 2.2 million people.

As a result of these activities, a total of 2,250,000 overnight 
stays were recorded.
 
The importance of the Valencia Conference Centre’s work 
shows in the nature of the events held in its facilities. Out of 
the total number of events staged, over 925 were congresses 
and conventions, bringing over 613,000  delegates to the 
venue.

The Valencia Conference Centre is committed to making every 
meeting different. The needs of its customers are always 
special, and it works hard to ensure every event is unique.

On the international meeting front, we should mention the 
54th Annual Session of the NATO Parliamentary Assembly, 
and the Annual Meeting of the African Development Bank, 
which was held outside the African continent for the first time.

Other events such as the 3rd International Conference on 
Victims of Terrorism, the 15th Conference of European 
Ministers responsible for Local and Regional Government 
of the Council of Europe, the European Framework 
Programmes and the Mediterranean Solar Plan Conference 
have also been held at the Valencia Conference Centre.
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CONGRESSES

AND
CONVENTIONS 

Numerous private companies believe the 
Valencia Conference Centre is the perfect 
venue to hold their conventions, corporate 
meetings or to launch new products.

Routine is the only thing not on the agenda 
at the Valencia Conference Centre. Different 
is the new norm and this is why the Centre 
has always sought to stage convincing 
conventions.

This message has successfully reached 
pharmaceutical companies, such as Roche, 
Almirall and Astra Zeneca; technology 
companies such as Microsoft, Vodafone, 
Sony and Electrolux, and avant-garde 
firms from the automobile industry, 
such as Mercedes Benz, Audi, and BMW, 
which have all used the Valencian venue 
to hold their events. Other customers on 

the Valencia Conference Centre’s books 
include Carrefour, Axa Winterthur, Generali, 
Mapfre, La Caixa, BBVA, Santander Bank, 
DHL, Abertis, Nestlé, McDonald’s, Amadeus, 
Cepsa, Iberdrola and Gas Natural. For 
several years, the Centre has also hosted 
the Festival of Media, one of the world’s 
leading events on creativity and innovation 
in the media, attended by top media buyers 
and advertisers, and the best copywriters 
and strategists from advertising agencies. 

Along the lines of these major themed 
congresses, the Centre has hosted the 3rd 
Annual Gathering and Mayors’ Summit, the 
APD National Managers Congress, and 
the National AECOC Consumer Congress, 
attended by over 3,000 delegates from the 
major business groups established in Spain.  

Much of the organisation’s work centres on 
hosting national and international scientific 
and medical events, organised by leading 
societies and associations.

They include events such as the 7th 
Global 5G Event, European Conference on 
Networks and Communications EUCNC, 
the European Congress of the European 
Headache Federation, the Annual Meeting 
of European Society for Paediatric 
Infectious Disease, the European Stroke 
Conference, the National Meeting of 
the Spanish Hypertension Society, the 
Congress of the European Society for 
Magnetic Resonance, the World Congress 

of Thoracic Imaging and Diagnosis 
Chest Disease, the  European Cystic 
Fibrosis Conference, the International 
Conference on Coordination Chemistry, 
the Congress of the European Society on 
Surgical Oncology, the World Congress 
on Sleep Medicine, the International 
Congress on Pediatric Pulmonology, the 
21st International Meeting on Advanced 
Spine Techniques, the 37th International 
Conference on High Energy Physics, the 
27th Annual International Symposium 
on Personal, Indoor and Mobile Radio 
Communications, and the 3rd Annual 
Conference of the International Society 
for Pediatric and Adolescent Diabetes.
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COMMITTED 

TO THE 
ENVIRONMENT

THE CENTRE 

HAS A STRONG 

ECOLOGICAL 

COMPONENT AND 

AIMS TO RAISE 

ENVIRONMENTAL 

AWARENESS

THE OBJECTIVE OF 

THE SDG PROJECT 

IS TO COMBINE 

THE HOLDING OF 

EVENTS WITH 

RESPECT FOR THE 

ENVIRONMENT 

The Valencia Conference Centre is firmly 
committed to sustainability. This has 
materialised in the SDG Project, a global 
initiative, which covers all areas of the 
building´s activities and is currently focusing 
on strengthening the Centre´s environmental 
commitment by aligning all the operations with 
the United Nations’ Sustainable Development 
Goals (SDAs). 

In practice, the development of the project 
involved analysing the services on offer to 
complement them with a series of elements 
that have an implicit environmental value and 
involve environmental awareness, making it a 
model for environmental efficiency. The Centre 
uses efficient LED lighting technology, and the 
venue’s systems are controlled electronically. 
It also uses sensors to regulate water use, 
and a filter system to reuse the water in the 
fountains as well as having a state-of-the-art 
air conditioning and heating system, and a 
separate waste recycling area. 

SDG PROJECT 



ENERGY-SAVING LIGHTING

RECYCLING OF BANNERS

SENSORS TO REGULATE 

THE FLOW OF WATER

PRESENCE DETECTORS

OPTICAL FIBRE

SOLAR PANELS

ENVIRONMENTALLY-FRIENDLY

MATERIALS

FIRM 
COMMITMENT 

TO 
SUSTAINABILITY

THE VALENCIA 

CONFERENCE 

CENTRE’S 

PHOTOVOLTAIC

ROOF HAS 

GENERATED OVER 

3,000,000 kWh 

OF ENERGY

In 2008, the Valencia Conference Centre 
undertook one of its largest investments in 
sustainability: the installation of a unique 
photovoltaic roof.

The architectural characteristics of the building 
enabled the original roof to be replaced with 8,000m2 
of photovoltaic panels, whilst maintaining Norman 
Foster’s unique design. A total of 2,106 modules were 
fitted, which is equivalent to a solar installation 10.3 
kilometres long.

The Valencia Conference Centre’s photovoltaic roof 
recently surpassed the mark of 3,000,000 kWh 
energy generated. The cost of the project to install the 
photovoltaic roof system was €3,1 million.

In short, sustainable initiatives have accounted for 
approximately 40% of the total investment made in 
the building.
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MANAGEMENT 

EXCELLENCE

Thanks to the management, quality and continuous 
improvement policies it has implemented, the Valencia 
Conference Centre has become one of the most highly 
certified venues of its kind. 

In 2004, the Centre was the first Spanish conference 
venue to implement the integrated ISO 9001 and 
ISO 14001 Quality and Environmental Management 
Systems and was also awarded the “Q” Tourist Quality 
Certificate in the same year.

In 2009, it obtained ISO/DIS 50001 Energy Management 
System certification and in doing so was the first facility 
of its kind in Spain to be awarded the certificate. The 
standard involves a continuous improvement system, 
promoting the use of renewable energy.

Continuous process improvement and quality 
management are two of the rules written in stone in 
the organisation, as they provide the way to always 
give customers the best possible service.
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RECOGNITION
The Conference Centre was named as Best European 
Building by the Royal Institute of British Architects 
(RIBA) in 1999.

In 2001, it was awarded the OPC prize by the Spanish 
Federation of Professional Congress Organisers for the 
quality of its services and the range of facilities on offer. 

In 2018 and 2010, the Valencia Conference Centre won 
the International Association of Congress Centres’ 
World’s Best Convention Centre award, the industry’s 
most prestigious international award, given in 
recognition of excellence in areas such as management, 
facilities, equipment, services, accessibility and hotel 
capacity. Winning the award highlights just how satisfied 
customers are with the Valencia Conference Centre, as 
the evaluation is entirely based on the responses of the 
organisers of national and international congresses 
and conventions held at the venue. 

WORLD’S BEST 

CONVENTION 

CENTRE, 

ACCORDING TO 

THE AIPC
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For the Valencia Conference Centre, every 
new customer and visitor mean a fresh 
challenge, and every project is a reason 
to grow. We are experts in transforming 
problems into solutions, and the trust 
our customers place in us is the result 
of the involvement and dedication of 
an excellent team that prioritises the 
needs of its customers above everything 
else, to the point that they see their 
customers’ problems as their own.

When a customer chooses the Valencia 
Conference Centre, they are not just 
contracting a venue. They are making a 
strategic alliance with a truly great team.  

In this sense, our competitiveness 
and continuous effort in the pursuit of 
excellence are one of the points that our 
customers most value, as the only way 
we can continue to grow and improve is by 
staying one step ahead of the competition.
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Avda. Cortes Valencianas, 60

46015 VALENCIA (SPAIN)

Tel. No.: +34 96 317 94 00 · Fax: +34 96 317 94 01

comunicacion@palcongres-vlc.com 

www.palcongres-vlc.com

Follow us on:   


